
4 Tips to Make Your Sweepstakes or Contest Appealing to New
Participants
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A sweepstakes or contest is the best way to get buzz for a new product launch, boost sales or attract new
customers. If you want your promotion to be successful, you need to attract as many participants as
possible.

These 4 tips will help you get amazing results from your sweepstakes or contest. By following these steps,
you’ll be able to make your sweepstakes or contest highly appealing and attract more participants.

Let’s dive in!
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How to choose a sweepstakes prize your audience wants
Does simplifying contest entry to help with collecting participant data?
Why you need to “sell” your sweepstakes or contests to attract participants

https://sweepsify.com/our-partners/
https://sweepsify.com/advertiser-disclosure/
https://www.sweepsify.com/4-tips-to-make-your-sweepstakes-or-contest-appealing-to-new-participants/


1. Offer a Sweepstakes or Contest Prize That Excites Your Audience

This is a tip to succeed with sweepstakes and contests which is often overlooked when marketers make
the mistake of running promotions themselves. Instead, you should opt for professional sweepstakes or 
contest management.

Do this wrong and no one is coming to enter your sweepstakes or contest. Worse, you’ll still have to give
away the sweepstakes prize as required per sweepstakes laws.

Here are a few ways to figure out what sweepstakes prize your customers would love to win:

Take a poll. Most social media sites have built-in poll tools that you can use or you can use a survey
app.
Check your competitors’ promotions. Use the activity on social media during the contest or
sweepstakes to determine the promotion’s success.
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2. Make It Easy to Enter Your Sweepstakes or Contest

You want sweepstakes and contest participants to experience the least amount of inconvenience in
entering your promotion. The more effort it takes to sign up, the more likely potential participants will
simply abandon the process.

Subscribe Now:

If you want to collect additional information about your customers, include a request to sign up to receive
emails or ask survey questions on the entry form.



Keep it short. It should take no more than a minute or two, and less than 5 minutes, if you request
additional information from participants on the entry form, to enter. A long entry form, means fewer
entrants.

Think of what your core requirements are for the data you need to collect about your sweepstakes or
contest participants. Then make sure to stick to asking customers only those few questions when
designing your entry form or AMOE.

https://www.sweepsify.com/premium


3. Sell Your Sweepstakes or Contest to Participants

It’s not enough to offer a chance to win a prize, you really need to sell your audience on the value of your
sweepstakes or contest.

Free Ad Maker for Social Media and Video Advertising

Create awesome ads for your sweepstakes or contest in seconds with the Adobe Express free ad maker. Customize your
advertising by including trending images, high impact fonts, and high quality design assets. Create your ads now.

Get Started

ADVERTISEMENT

You can show someone enjoying the sweepstakes or contest prize on social media. You can also make
example entries for contest participants to use as a guide for their own contest submissions, help them out!

If you have a good grasp on what makes your audience take action to enter one of your sweepstakes or
contests, you’ll be able to duplicate and improve your ROI for an ongoing source of sweepstakes viral
traffic.

https://www.sweepsify.com/recommends/adexpress/




4. Sweepstakes Prizes Should Be Related to Your Brand

If your brand is all about self-care products, it doesn’t make sense for you to give away an ATV as a
sweepstakes prize! Instead, choose sweepstakes prizes that would lead customers to purchase your
products if they enjoyed the experience with your brand during your promotion.

You need to do this work throughout your sweepstakes or contest to keep participants engaged and on
the lookout for updates from your brand.

Looking for a sweepstakes marketing company to help you with your next promotion? Sweepsify helps 
you find top sweepstakes companies in seconds. Create your free Premium account now to get started.

[su_note note_color=”#eeeeee” radius=”5? class=”su-note-content-bottom”]Sweepsify provides access to
sweepstakes company and contest administration services offered by a network of provider sweepstakes 
management firms. Neither Sweepsify nor its officers, employees or sales associates directly or indirectly
provide legal services, representation, or advice. The information available in this blog is meant to provide
general information and is not intended to provide legal advice, render an opinion, or provide any specific
recommendations. The blog post is not a substitute for competent legal counsel from a licensed
sweepstakes lawyer in the state or province where your legal issues exist and the reader is strongly
encouraged to seek legal counsel for your specific legal matter. Information contained in the blog may be
provided by authors who could be a third-party paid contributor. All information by authors is accepted in
good faith, however, Sweepsify makes no representation or warranty of any kind, express or implied,
regarding the accuracy, adequacy, validity, reliability, availability, or completeness of such
information.[/su_note] 
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